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Chief Agency Growth Officer 
Big Brothers Big Sisters of America  
Greater Tampa, Florida / Flexible Location 



ABOUT BIG BROTHERS BIG SISTERS OF 
AMERICA 
Big Brothers Big Sisters of America (“BBBSA”) operates under the belief that inherent in 
every child is incredible potential. BBBSA meets the critical need of providing children and 
teens with the influence of a caring adult; as a result, they are more likely to avoid risky 
behaviors and to focus on academics. 

As the nation’s largest donor- and volunteer-supported mentoring network, Big Brothers 
Big Sisters makes meaningful, monitored matches between adult volunteers (“Bigs”) and 
children (“Littles”) ages 5 through young adulthood in communities across te country. 

With an enterprise gross budget of approximately $350 million, BBBSA has been providing 
children facing adversity with strong and enduring, professionally supported one-to-one 
mentoring relationships since 1904. 

Known for proven results, the program helps develop positive relationships that have a 
direct and lasting impact on the lives of young people. 
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Driven by a shared vision of building the biggest possible 
future, together, Big Brothers Big Sisters of America 
serves communities of all sizes in all 50 states. Over 2 
million youth have been served in the last 10 years.  

Furthermore, Bigs and Littles have opportunities to connect 
in 4 key mentoring programs: 

1. COMMUNITY-BASED MENTORING PROGRAM:
Bigs and Littles do activities together in the
community. They might attend a sporting event,
grab pizza, do an art project, or visit a museum.

2. SITE-BASED MENTORING PROGRAM: Bigs and
Littles meet at the Little’s school or in another
structured environment. They might play on the
playground, do homework, shoot hoops, or read a
book together.

3. WORKPLACE MENTORING PROGRAM: A
company offers its employees the chance to be
matched in one-to-one mentoring relationships
and to participate in mentoring activities at the
workplace during work hours. The Littles get
the benefits of mentoring and exposure to a
professional setting, the Bigs get the convenience
of mentoring during work hours, and the company
encourages and supports employee volunteerism,
which is shown to lead to increased employee
satisfaction and retention.

4. DIVERSE MENTORING EXPERIENCES:
Strengthening and expanding mentoring
experiences beyond our 1:1 model with young
people at the center surrounded by a diverse village
of mentoring supports. Enhancing our 1:1 model to
meet needs and opportunities of the community
by different types of volunteers, more structured
opportunities and/or the use of technology.
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By partnering with parents/guardians, volunteers, and others in local 
communities, Big Brothers Big Sisters helps each child in its programs achieve: 

• Higher aspirations, greater confidence, and better relationships

• Avoidance of risky behaviors

• Educational success

In addition to successful programmatic outcomes, researchers found that after 
18 months of spending time with their Bigs, the Littles, compared to those 
children not in a Big Brothers Big Sisters program, were: 

• 46% less likely to begin using illegal drugs

• 27% less likely to begin using alcohol

• 52% less likely to skip school

• 37% less likely to skip a class

• 33% less likely to hit someone
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BIG BROTHERS BIG SISTERS OF AMERICA’S 
NETWORK 
Each of the 230+ BBBS Agencies (‘Agencies’) is its own 501(c)(3) 
organization with a Board and executive team. 

BBBSA supports its 230+ agencies by creating partnerships, 
sharing best practices, developing and providing training, 
encouraging innovation and providing the technological 
infrastructure that underpins their operations. BBBSA also 
oversees nationally adopted standards that support programmatic 
quality and operational excellence for all agencies.  

For more than a century, Big Brothers Big Sisters has been helping 
to change kids’ perspectives, giving them the opportunity to 
reach their full potential. Yet, millions of youth are still in need 
of someone who will stand in their corner as they face a variety 
of challenges. Being matched with a Big Brother or Big Sister can 
help them navigate these challenges and reach their potential. 

Looking ahead, BBBSA strives to continue accelerating its impact 
and improving outcomes, working collectively with the network to 
achieve its mission and vision. 

LEARN MORE:
bbbs.org
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THE OPPORTUNITY
Big Brothers Big Sisters of America is seeking a dynamic, strategic, and enterprise-minded Chief 
Agency Growth Officer to reimagine growth and enhance efficiency across all BBBSA Agencies.  

After taking the helm as President & CEO in January of 2021, Artis Stevens and the BBBSA team are 
embarking on a new strategic plan focused on driving organizational growth with impact over the 
next five years. As a member of the Senior Leadership Team (SLT), the Chief Agency Growth Officer 
will report directly to the President & CEO to create, operationalize and implement short and 
long-term planning and execution of growth strategies in alignment with BBBSA’s commitment to 
advancing the reach of its federated network of 230+ Big Brothers Big Sisters agencies. This includes 
management and oversight of the following three growth dimensions:  

• Growth of Agency Performance: offer first-class agency support in the form of customer
service, consultation, and agency development support to agency CEOs/EDs and staff.

• Growth of Agency Professionals: direct all learning and development initiatives by assessing
agency needs and recommending training, and overseeing training programs to enhance
program delivery, agency leadership, and operational effectiveness.

• Growth of Agency Volunteers and Youth Served: focus on bolstering the volunteer
experience to meet the demand of BBBSA’s youth waitlists in the near term and position
BBBSA to grow with impact in the long term.
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In alignment with these growth dimensions, BBBSA recently announced an important 
organizational development in October 2022 with the introduction of the Chief Impact Officer 
who leads and directs activity for all programs, research and outcomes functions of BBBSA. The 
Chief Agency Growth Officer will work in tandem with the newly appointed Chief Impact Officer 
to ensure key programmatic metrics strengthen agency operational best practices and inform 
growth strategy.  

The Chief Agency Growth Officer will communicate effectively, build infrastructure, think 
strategically and creatively, and work collaboratively with a diverse group of agency leaders, 
boards, and staff across the country. This leader will guide, inform and manage multiple 
high-level and complex internal and external projects simultaneously, employing superior 
negotiating and consensus-building skills both internally and across the network.  

This leader will manage a team of National Office staff that includes administrative and learning 
and development staff across varied position levels. They will ensure that all 230+ agency 
leaders are informed, engaged, bought-in, and understand their role in building a premier 
experience for their respective Big Brothers Big Sisters agency. 
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The ideal candidate will have the following professional and personal qualities, skills, and 
characteristics: 

AN INNOVATIVE & STRATEGIC THINKER  
The Chief Agency Growth Officer will be a strategic and results-oriented leader. They will instinctively 
anticipate needs and opportunities, adapting and expanding BBBSA’S approaches to nurturing 
children and strengthening communities. They will have the ability to clearly communicate critical 
areas for organizational growth and craft a long-term strategy on how BBBSA and its 230+ agencies 
should work together. They will be skilled at building internal and external capacity for desired impact 
and hold teams accountable to deliver on complex organization-wide programs and objectives. The 
Chief Agency Growth Officer will have demonstrated new ways of ‘thinking big and outside the box’ 
to develop effective strategies for measurable success.  

AN ENTERPRISE-MINDED OPERATIONAL LEADER  
The Chief Agency Growth Officer will be an advisor and operational leader with a growth mindset, 
bringing an appreciation and understanding for talent, data, organizational assessment and effective 
planning to implement strategies. They will bring experience successfully overseeing work of similar 
scope and complexity for a non-profit organization or similarly organized (federated or franchise) for-
profit. As a skilled relationship builder, they will demonstrate a high level of emotional intelligence. 
The Chief Agency Growth Officer will have the ability to quickly establish credibility and trust with 
new and existing agency leaders, exhibiting the character and confidence to work comfortably and 
interact effectively with a broad range of BBBSA network staff to generate action.  

CANDIDATE PROFILE
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A COMMITMENT TO JEDI 
The Chief Agency Growth Officer will demonstrate a commitment to cultural diversity and 
inclusion that reflects BBBSA’s commitment to JEDI: justice, equity, diversity and inclusion. 
Culturally competent, this leader will have the character necessary to develop rapport with 
people of varying philosophies, backgrounds and cultures across BBBSA’s network. They will 
champion the internal and external culture of the organization by recognizing, affirming, and 
celebrating the diverse backgrounds, lives, and experiences of all stakeholders, including 
youth, families, donors, volunteers, and staff. The Chief Agency Growth Officer will foster an 
environment where all individuals can be their authentic selves by ensuring that all voices and 
perspectives are heard and honored. 

A PASSION FOR THE MISSION 
The Chief Agency Growth Officer will fully embrace the mission of BBBSA and have a genuine 
passion for helping children realize their potential. A strong advocate of youth, they will bring 
a sense of urgency to the role, working tirelessly to champion BBBSA’s mission. This leader will 
be an individual of unquestioned integrity, ethics and values — someone who can be trusted 
without reservation. Known as a thoughtful, responsive leader, the ideal candidate will have 
a collaborative spirit and a sense of humor. They will naturally bring enthusiasm and a strong 
personal motivation, adding value to the leadership teams and staff across BBBSA’s agencies 
and cementing the organization as a clear leader in youth empowerment.  

Big Brothers Big Sisters of America is an equal opportunity employer and strongly encourages 
expressions of interest from people of color, individuals living with disabilities, women and 
LGBTQ+ leaders. 
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About Koya Partners

Koya Partners, a part of Diversified Search Group, is a leading executive search and strategic advising firm dedicated to 
connecting exceptionally talented people with mission-driven clients. Our founding philosophy—The Right Person in 
the Right Place Can Change the World—guides our work as we partner with nonprofits & NGOs, institutions of higher 
education, responsible businesses, and social enterprises in local communities and around the world. 

For more information about Koya Partners, visit www.koyapartners.com.
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COMPENSATION & BENEFITS
Salary is competitive and commensurate with experience. The salary range for this role is 
$175,000 - $200,000 with a competitive benefits package.  

CONTACT
Koya Partners, the executive search firm that specializes in mission-driven search, has 
been exclusively retained for this engagement. Tiara Muse and Gina Wrolstad are leading 
this search. To make recommendations or to express interest in this role, please email 
bigbrothersbigsisters@koyapartners.com.  

All nominations, inquiries and discussions will be considered strictly confidential.  

Koya Partners is committed to providing an accessible search process for all, including 
individuals living with disabilities. If you need assistance expressing interest online or any 
aspect of the recruitment process, please email bigbrothersbigsisters@koyapartners.com.  

http://www.koyapartners.com
mailto:bigbrothersbigsisters%40koyapartners.com?subject=
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