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“Seattle University will be one of 
the most innovative and progressive 
Jesuit and Catholic universities in the 
world, educating with excellence at the 
undergraduate, graduate, and professional 
levels.”  

Seattle University Strategic  
Directions Vision Statement

Seattle University, a school of more than 7,000 
students, located in the heart of one of the 
world’s most vibrant and innovative cities, seeks 
an exceptional marketing executive with creative 
vision and collaborative leadership abilities to 
serve as its inaugural Chief Marketing Officer 
and Associate Vice President. Reporting to the 
Vice President for University Affairs, the Chief 
Marketing Officer will serve as the University’s 
marketing leader, joining a dynamic team at 
an exciting time with the University under the 
leadership of its first lay president, Eduardo M. 
Peñalver, who arrived in 2021 with ambitious 
goals to build Seattle University’s national 
reputation. The successful candidate will 
oversee and be responsible for architecting a 
comprehensive strategy to achieve those goals 
and for ensuring a consistent brand across all 
marketing channels.  

Working with six schools and colleges and across 
university divisions, the Chief Marketing Officer 
will provide leadership in the development and 
implementation of its first integrated, campus-
wide, strategic marketing plan that will take 
Seattle University to the next level in student 
consideration, corporate and alumni partnerships, 
and in the ability to attract the best and brightest 
students, staff, and faculty, while remaining firmly 
rooted in the institution’s Jesuit-inspired values. 

2CMO and AVP, Seattle University



ABOUT SEATTLE UNIVERSITY 
LEADERSHIP 
President Eduardo Peñalver was appointed in 2021 as Seattle University’s first lay President. Prior to 
being named Seattle University President, Peñalver served as the dean of Cornell University’s Law 
School from 2014 until 2021. Peñalver is a Rhodes Scholar and a professor of law who clerked for 
former U.S. Supreme Court Justice John Paul Stevens. Peñalver received his bachelor’s from Cornell’s 
College of Arts and Sciences in 1994 and his law degree from Yale Law School in 1999. As a Rhodes 
Scholar, he received his Master of Arts in Philosophy and Theology at Oriel College, Oxford.  

In addition to Cornell Law School, Peñalver has held faculty appointments at Fordham Law School 
and the University of Chicago, where he was the John P. Wilson Professor of Law. He has also 
been a visiting professor at Harvard and Yale law schools. Peñalver’s work on property law has 
been published in scholarly law journals at Yale University, the University of Michigan, Cornell, 
and the University of Pennsylvania. He is considered a leading voice in the “progressive property” 
movement, deriving many of his insights from Catholic social teaching. 

With the support of a talented and diverse senior leadership team, President Peñalver has 
embarked on an ambitious agenda and strategic plan, Reigniting Our Strategic Directions. Goals 
include strengthening professional formation for all, fostering inclusive academic excellence, and 
enhancing the student experience. In its totality, the strategic plan outlines a comprehensive 
direction to drive innovation and reposition Seattle University for growth.  

THE SEATTLE UNIVERSITY 
MISSION AND VISION 
Seattle University is dedicated to educating 
the whole person, to professional formation, 
and to empowering leaders for a just and 
humane world. Their vision is to be one 
of the most innovative and progressive 
Jesuit and Catholic universities in the 
world, educating with excellence at the 
undergraduate, graduate, and professional 
levels with an emphasis on encouraging 
interdisciplinary approaches and employing 
its distinctive Ignatian pedagogy in a 21st 
century context.  
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SEATTLE UNIVERSITY’S LEGACY 
Founded in 1891, Seattle University (SU) draws upon the Jesuit tradition of moral and 
intellectual development to educate critical thinkers and compassionate leaders. Located in 
the heart of a dynamic city and region and educating more than 7,000 students, SU strives 
to become one of the most innovative Jesuit and Catholic universities in the world in 
fulfillment of its mission to educate the whole person, provide professional formation and 
empower leaders for a just and humane world. 

One of 27 Jesuit colleges and universities in the United States, Seattle University offers 
65 undergraduate programs, 31 graduate programs at both the masters and doctoral 
levels, and more than 30 certificate programs, granting degrees through six schools and 
colleges: Arts and Science, Business and Economics, Education, Law, Nursing, and Science 
and Engineering. Students are taught by outstanding, experienced faculty and the average 
class size is 18 students. Scholarship is enhanced by the work of specialized centers and 
institutes, including the award-winning Sundborg Center for Community Engagement, the 
Indigenous Peoples Institute, the Institute for Catholic Thought and Culture, the Center for 
Ecumenical and Interreligious Engagement, and the Center for Environmental Justice and 
Sustainability. Experience in teaching is fostered by the outstanding Centers for Faculty 
Development and Digital Learning and Innovation.  
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Awards and high rankings for academic rigor, sustainability, and community engaged 
learning are among SU’s touchstones of excellence. SU has more than 90,000 alumni in 
98 countries. Seventy percent remain in Washington after graduation, contributing to the 
state’s economic vibrancy and talent pool. 

In addition to rigorous and engaging academic programming, SU offers a host of programs 
and services to support, engage and educate its students. These programs and services 
include housing and residence life; academic and professional development resources 
including career engagement and education abroad; physical, emotional, and spiritual 
support such as Counseling and Psychological Services and Campus Ministry; student 
involvement opportunities such as intercollegiate athletics, recreational sports, community 
engagement, and student government; and communities of support, including the 
International Student Center, Office of Multicultural 
Affairs, Office of Diversity and Inclusion, Disability 
Services, and the Veterans and First Gen Outreach 
Center. Seattle University is included among top 
universities nationally in rankings by the US News 
and World Report, The Wall Street Journal/Times 
Higher Education, Forbes, Washington Monthly, and 
Princeton Review.  

The distinctive quality of Seattle University’s 
academic programs and student experience attract 
diverse, talented, and motivated students who are 
committed to the institution’s mission and Jesuit 
values. More than 40 percent of SU’s students 
identify as persons of color and 10 percent are 
international students. To reduce financial barriers, 
SU awards financial assistance to 92 percent of 
undergraduates, 70 percent of graduate students, 
and 93 percent of law students. The University’s 
vibrant and inclusive campus environment and 
experiences foster engagement and community for 
its students, faculty, staff, and alumni. SU sponsors 
20 intercollegiate sports at the NCAA (National 
College Athletic Association) Division I level. SU 
views athletics as a key component of the Jesuit 
philosophy of educating the whole person. 
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According to the latest Fiscal Year 2021 Audited Financial Statements, 
the University has unrestricted annual expenses of $202 million, 
including $15 million in grants and contracts, positive operating 
margin, and an endowment of $311 million. Emerging from the 
pandemic, the University’s financial position is stable and there are 
plans to invest in enterprise-wide systems including HR systems 
over the next five years building business intelligence and analytics 
functions and overall business process improvements. 

SU is committed to fostering a diverse, equitable, inclusive, and 
thriving university community within a supportive and respectful 
environment. SU believes that the diversity and lived experiences of 
the faculty, students, and staff are essential to their success in the 
University’s teaching, research, and service dimensions as a leading 
university with a global reach, and that diversity of perspectives is an 
integral part of institutional excellence.  

LEARN MORE:
seattleu.edu
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LOCATION AND LOCAL CULTURE 
The city of Seattle, which serves as the extended campus of the University, is one of the most livable 
and progressive cities in the U.S. and is renowned as a hub for outdoor recreation as well as arts and 
culture. Seattle combines unparalleled natural beauty with small-town friendliness, a Pacific Rim 
outlook, and cosmopolitan amenities. Contrary to its reputation, Seattle receives less precipitation 
than New York City, Atlanta, Houston, and most cities along the eastern seaboard.  

One need look no further than Greater Seattle’s diverse economy to realize its global reach. Home to 
leading tech companies and robust sectors across technology, international trade, aerospace, the life 
sciences, consumer products, transportation, environmental engineering and health care, the region is 
revolutionizing how we live, work and care for one another and our planet. 

The Seattle regional economy continues to grow and boasts an economic impact of $383 billion 
according to an analysis by Greater Seattle Partners using data from the Bureau of Economic Analysis. 
This places the Seattle metropolitan area in the top 10 largest regional economies in the U.S. 

Seattle University is located between First Hill and Capitol Hill, one of Seattle’s most vibrant and 
dynamic neighborhoods, with a unique mix of restaurants, coffee houses, retail shops and easily 
accessible to many other areas of the city. Students and alumni experience first-hand the rich diversity 
in professional opportunities through strategic partnerships guided by the Career Engagement Office. 
As a community partner, Seattle University community members work with the Center for Community 
Engagement to identify service learning and community-based research opportunities in Seattle. The 
University’s prime location in the northwest is the ideal backdrop for innumerable opportunities for 
partnership, growth, and community engagement.
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THE OPPORTUNITY 
The Chief Marketing Officer (CMO) and Associate Vice President will serve as a key member of 
the Vice President’s leadership team. Overseeing all aspects of marketing, this forward-thinking 
leader will work to grow awareness of Seattle University, the excellence of its faculty, its rigorous 
academic programs, and the value and importance of a Jesuit education.  

Guided by and in alignment with the University’s strategic plan, Reigniting Our Strategic 
Directions, the Chief Marketing Officer will:  

• Develop an integrated brand and marketing plan, 

• Achieve strong alignment around the university’s brand essence or purpose, Where 
Innovation Meets Humanity, and 

• Elevate and differentiate Seattle University by leveraging its Jesuit education and location 
in the urban center of a global hub of innovation and progress. 

As the senior marketing leader, the CMO will be a transformative and entrepreneurial leader 
who will work closely with the Vice President and the University Affairs team to set the 
institutional agenda for marketing priorities and initiatives. The CMO will provide strategic and 
visionary leadership to advance the positive trajectory of Seattle University in the marketplace. 
The position is responsible for the oversight of the planning, development, and execution of 
university, college, school, athletics, and individual unit marketing and promotions initiatives, 
generating revenue by achieving enrollment, fundraising, and auxiliary business objectives.  

The Chief Marketing Officer will also be a tactical leader and collaborative change-agent 
overseeing a multifaceted, interdisciplinary marketing organization that manages the 
University’s brand and produces regional, national, and international marketing campaigns 
and programs that appeal to diverse stakeholders. The CMO will provide direction and broadly 
communicate the University’s marketing vision and strategy and manage a matrix organization 
of 18 centralized, embedded, and constituent-based professionals and managers. This position 
will supervise various organizational units, including centrally led marketing for schools and 
colleges, creative services, web development, marketing research and analytics, the University’s 
enrollment marketing, athletics marketing, and advancement marketing. The Chief Marketing 
Officer is responsible for oversight of the University’s marketing budget, including $2 million in 
direct marketing. 
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RESPONSIBILITIES:

Working closely with the Vice President for University Affairs and campus colleagues, the 
successful candidate will be responsible for designing and implementing marketing strategies 
and organizing a centralized marketing team. Responsibilities include: 

• Serve as the senior architect of the University’s brand by ensuring it is effective and able
to accomplish its primary objectives of: elevating and solidifying Seattle University’s
reputation and expanding its visibility; attracting and retaining best-fit students, faculty,
and staff; increasing engagement among alumni, friends, and donors; maximizing
revenue generation streams; providing credibility for new offerings and programs;
supporting fundraising activities; creating differentiation; shaping the University around
its recognized strengths and forward-looking vision; improving institutional efficiency
by supporting an internal culture of evidence-based planning and decision-making; and
positioning the University optimally when confronted with public perception crises.

• Develop and integrate into the community a compelling, memorable, and impactful
brand platform and supportive marketing strategies that position the University to
accomplish its goal of developing a national reputation for excellence.

• Lead a service-oriented team in a matrix environment that fosters collaboration,
transparency, teamwork, flexibility, and creativity in a dynamic university environment.

• In collaboration with campus stakeholders, review edit, and approve the University’s
strategic marketing plans and marketing content, while ensuring the highest standards,
maximum efficiencies, and best practices for marketing assets (including print, digital,
radio, television) and thorough quality control, content appropriateness, tone, mission
integration, and brand strategy alignment.
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• Partner with the Development and Alumni Relations team, to execute integrated 
communications strategies in support of alumni and donor relations, engagement, and 
increased giving. 

• Partner with Enrollment Management Team to strengthen the communications and 
marketing strategy in support of student recruitment and enrollment. 

• Develop strong, collaborative working relationships with all constituencies across Seattle 
University including the senior leadership team and Enrollment Management, Development 
and Alumni Relations, athletics, faculty, staff, students, and parents. 

• Leverage data-based assessment to guide key programs and strategies to maximize 
opportunities within the marketing department to strategically support enterprise goals. 

• Cultivate relationships with strategic advertising, enrollment, and activation partners and 
firms and execute strategies that leverage influencer networks to create lead generation, 
target audience engagement, increase visibility, drive awareness and choice, and broaden 
the University’s reach and impact. 

• Ensure functional excellence across creative, marketing, media, web, social, and public 
relations; Lead the University’s social media marketing development, management, and 
response efforts; Develop and execute campaigns that generate new and compelling 
content as well as empower constituents to spread brand messages virally and increase 
the quality of fans, followers, champions, and ambassadors; Lead the University’s business 
activities related to trademarks, licensing, enforcement, compliance, and promotions. 
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A bachelor’s degree is required; a master’s degree is preferred, and candidates will have 
demonstrated any of the following professional and personal qualities, competencies, 
skills, and characteristics: 

STRONG FUNCTIONAL AND LEADERSHIP SKILLS 
• Evidenced leadership experience in marketing and business development in

positions of increasing management and functional responsibilities.

• Demonstrated ability of ambitious and creative leadership style in leading strategic
marketing outcomes.

• Exceptional interpersonal skills and an ability to mentor and energize staff.

• Demonstrated skill in overseeing multiple complex projects concurrently and within
stipulated budgets and timelines.

• Advanced experience with traditional and digital marketing and communications
functions, channels, and activities, including both domestic and international
markets.

• A strong grasp of industry best practices and a holistic understanding of all aspects
of marketing, communications, positioning, and messaging.

• Superior verbal
and written
communication skills
with the ability to
creatively inspire the
marketing team as
well as colleagues and
leadership.

DESIRED QUALIFICATIONS 
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STRATEGIC THINKING AND ANALYTICAL ABILITY 
• Established record of developing and executing comprehensive marketing plans that

align with an organizational mission and strategic plan.

• Substantial experience in using data to evaluate the strengths of existing
communications and identifying opportunities for improvement.

• Evidenced strategy in the development of segmented and multi-channeled
marketing strategies to appeal to diverse stakeholders.

• An understanding of highly complex matrix organizations and an awareness of the
higher education context and market.

• Highlighted achievement with
innovation and the ability to adapt
to change and develop, test and
implement new initiatives

COMMITMENT TO THE MISSION 
AND VALUES OF SEATTLE 
UNIVERSITY 

• An appreciation of Seattle University’s
Catholic identity and Jesuit values.
Those values include a commitment
to educating students as whole
persons, to honoring each person’s
human dignity, and to building
just and sustainable institutional
practices. As an expression of these
values, Seattle University seeks to
foster an anti-racist environment
that addresses and works to
eliminate all forms of inequity while
celebrating different cultures and that
acknowledges the complex issues
surrounding implicit bias and other
systemic forms of discrimination with
the goal of developing an equitable
and inclusive work environment and
alumni community.
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COMPENSATION & BENEFITS 
Salary is competitive and commensurate with this position’s scope, stature, and level 
of responsibility. Seattle University offers an exceptional benefits package including 
medical, dental, vision, life, and disability insurance; a generous university retirement 
plan contribution; vacation, community service, and sick leave; four weeks of vacation; 
transportation pass 75% paid; caregiving and wellbeing resources; automatic payroll 
deposit; library privileges; university fitness facilities; and SU tuition for employees and 
dependents administered in accordance with university policies. 
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CONTACT

 
About Koya Partners

Koya Partners, a part of Diversified Search Group, is a leading executive search and strategic advising firm dedicated to 
connecting exceptionally talented people with mission-driven clients. Our founding philosophy—The Right Person in 
the Right Place Can Change the World—guides our work as we partner with nonprofits & NGOs, institutions of higher 
education, responsible businesses, and social enterprises in local communities and around the world. 

For more information about Koya Partners, visit www.koyapartners.com.

Beth Schaefer and Laura Bertonazzi of Koya Partners have been exclusively retained for 
this search. To express your interest in this role please submit your materials here. All 
inquiries and discussions will be considered strictly confidential.  

Koya Partners is committed to providing reasonable accommodation to individuals living 
with disabilities. If you are a qualified individual living with a disability and need assistance 
expressing interest online, please email NonprofitSearchOps@divsearch.com. If you are 
selected for an interview, you will receive additional information regarding how to request 
an accommodation for the interview process. 

In support of its pursuit of academic and scholarly excellence, Seattle University 
is committed to creating a diverse community of students, faculty and staff that 
is dedicated to the fundamental principles of equal opportunity and treatment in 
education and employment regardless of age, color, disability, gender identity, national 
origin, political ideology, race, religion, sex, sexual orientation, or veteran status. The 
university encourages applications from, and nominations of, individuals whose differing 
backgrounds, beliefs, ideas, and life experiences will further enrich the diversity of its 
educational community. 
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