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WE’RE  
FIGHTING  
FOR AN  

AIDS-FREE  
GENERATION 



A B O U T  E G P A F

For more than 30 years, the Elizabeth Glaser Pediatric AIDS Foundation (“EGPAF”) has been the leader in the fight 
to end HIV/AIDS in children. Building on their success in reducing new infections in children by more than 95% in 
the United States and more than 70% globally, EGPAF seeks sustained, high-quality, locally led HIV/ AIDS epidemic 
control for children, youth, and families that achieves our ultimate hope for a healthy, AIDS-free generation. The 
organization takes an innovative approach to advance research, advocacy, service delivery, and capacity-building 
efforts to fight the HIV/AIDS epidemic. 

The core principles of EGPAF’s global programmatic efforts include integrating HIV/AIDS services with other 
fundamental health services—especially maternal, child, and reproductive health—and fostering sustainable, high-
quality health systems in the countries where they work. EGPAF recognizes that ending HIV/AIDS cannot be achieved 
in isolation and requires access to, and utilization of, needed prevention, treatment, and support services by all family 
members—adults as well as children and youth. EGPAF is committed to the health of the communities we serve, and 
confronts HIV/AIDS, co-infections, and existing and emerging health threats that stand in the way of achieving its 
mission. EGPAF engages in the most affected regions in the world and has a global footprint reaching thousands of 
health facilities in multiple countries, with a particular focus in Africa. 

The organization works together with existing global and local partners—especially government and UN agencies, 
their affiliated organizations, national nongovernmental organizations, civil society organizations, faith-based 
organizations, and communities—to scale high-quality, evidence-based programs that will be locally owned and 
locally led when EGPAF exits. EGPAF-supported prevention, care, and treatment programs touch millions of 
pregnant women, children, and families each year. 

In 2022 and beyond, EGPAF will leverage their core expertise in service delivery, capacity building, research and 
advocacy to comprehensively address the evolving HIV and AIDS epidemic, and through their presence on the 
ground and on the global stage, they will advocate for the health and well-being of children as they transition into 
adulthood. EGPAF is committed to addressing significant health threats that impact the populations we serve. 
Although its primary focus is on health issues commonly associated with HIV/AIDS, when major non-HIV/AIDS-
related health threats, such as severe pandemics, substantially disrupt mission-focused activities, EGPAF will seek 
to utilize research, advocacy, service delivery, and technical assistance platforms to intervene as feasible and most 
appropriate in order to advance our mission. 

To learn more about EGPAF, please visit the website at www.pedaids.org. 
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THE O P P O R T U N I T Y

The Elizabeth Glaser Pediatric AIDS Foundation (EGPAF) has built an international program which seeks 
to end HIV/AIDS in children, youth and families.  With more than 30 years of experience and activities in 
20 countries, EGPAF faces new opportunities to achieve its mission.   This includes dramatic 
improvements in technology and tools for controlling and ending the epidemic, including for children 
and adolescents.  Communications and related advocacy efforts will bring critical attention to the 
opportunity and obligation we face to end AIDS in children, youth and families.  New infections and HIV-
related deaths in children have declined more than 70% in the past 20 years, and we must redouble our 
efforts to achieve an AIDS-Free generation.   

Reporting to the Executive Vice President (EVP), External Affairs & Business Development, the Vice 
President, External Affairs and Communications will lead a world-class communications and marketing 
effort for EGPAF, directly managing communications activities that promote, enhance, and protect the 
organization's mission and brand reputation with identified audiences. The VP will be responsible for the 
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development, integration, and implementation of a broad range of public relations activities relative to 
the strategic direction and positioning of the organization and its leadership. This individual will be an 
ambassador for the organization and will need to build relationships with the media, weaving a strong 
narrative and consistent brand -- both within and outside the organization. The goal is to advance the 
organization's position with relevant constituents, as well as to drive broader awareness and donor 
support for the organization. As a key member of the leadership team, the Vice President will motivate 
and lead a global team of in-house staff and external consultants to implement the marketing and 
communications program across channels (e.g., print, web, presentations, video, visual and digital 
media, social media, media relations, community relations, special events, technical and program 
documentation). The Vice President will lead a department of about 10 dedicated and talented 
professionals in Digital Strategy, Brand and Creative Services, Media Relations and Editorial Services.  
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K E Y  R E S P O N S I B I L I T I E S

EXTERNAL AFFAIRS STRATEGY 

• Create and implement a comprehensive (internal and external), innovative, and compelling integrated marketing,
communications, and branding strategy consistent with EGPAF’s culture, mission, and long-range strategic goals that
will enhance visibility and increase awareness, relevance, and revenue with targeted audiences.

• Work across departments to create a coherent and comprehensive branding strategy that supports a global mission
to end AIDS in children, youth and families including strategic brand positioning, identity, supervision, and execution
across multiple platforms.

• Support and partner with the EVP, President and CEO and Board members on all major External Affairs and
Communications.

• Construct, articulate, and implement annual strategic communications plan.
• Oversee media relations and effectively leverage earned media, helping amplify organizational voice, and the voices

of key staff in the media and public discourse; develop proactive and responsive strategies for print, broadcast, and
social media. Increase EGPAF’s role as a thought leader in global health community through strategically placed
opinion pieces and speaking engagements.

• Lead and develop an integrated communications team; creating annual department management plans for
marketing, communications, and engagement activities, with objectives, goals, strategies, tactics, measurements,
and outcomes.

• Lead the strategy and execution of crisis communications as needed.
• Serve as a strategic thought partner, a member of the Global Leadership Team, offering new and innovative ideas

for communicating about EGPAF and its impact.
• Foster an equitable, diverse, and inclusive culture by ensuring that messaging and storytelling is reflective of EGPAF

values.
• Build and maintain brand alignment on all internal and external communications initiatives to drive both internal

and external uptake of messaging and materials.
• Ensure strategies and materials are culturally and linguistically inclusive for our staff, clients, and communities;

highlighting and reflecting both the humanity and dignity of the populations we serve.
• Oversee the production of all EGPAF branded publications, working collaboratively with the design team to maintain

production schedules, strategy and priorities for external products.
• Oversee team that leads content creation, planning and production for website and digital media.
• Support the New Business and Development teams with communications collateral to drive donor

engagement.
• Work with Country Teams, programmatic colleagues and advocacy team to market and promote the work of EGPAF

to a variety of stakeholder audiences.
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TEAM LEADERSHIP 

• Support and partner with the EVP, President and CEO
and Board members on all major External Affairs and
Communications activities.

• Establish and monitor staff performance and
development goals, set objectives, establish priorities,
conduct annual performance appraisals, and
administer salary adjustments.

• Oversee the day-to-day activities of the function
including budgeting, planning and staff development.

• Develop and manage a high-performing External
Affairs and Communications team.

• Promote a culture of high performance and
continuous improvement that values learning and a
commitment to quality.

• Mentor and develop staff using a supportive and
collaborative approach on a consistent basis.

• Demonstrate superior management skills and the
ability to influence and engage direct and indirect
reports and peers.

STRATEGIC LEADERSHIP 

• Establish a vision and goals for overall External
Affairs and Communications, including developing
and executing strategies and tactics that achieve
tangible results across functional teams.

• Serve as a visible and active member of the Senior
Leadership Team (SLT).

• Lead marketing/public relations strategy that will
allow EGPAF to cultivate and enhance meaningful
relationships with targeted, high-level external
audiences, including the media and key influencers.

• Identify challenges and emerging issues faced by the
organization. Work with leadership team and staff to
recognize internal and external communications
opportunities and solutions, and define and execute
appropriate strategies to support them that will build
brand awareness.

• Monitor and report regularly on the progress of
External Affairs to senior staff and Board.
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C A N D I D A T E  P R O F I L E
The candidate will possess and embrace EGPAF’s 
core values of passion, innovation, teamwork, 
leadership, integrity, excellence, and equality.  The 
successful candidate is a strategic and thoughtful 
communicator, a prudent change agent and 
collaborator, and a diplomatic and driven leader 
who brings the following skills. The ideal candidate 
will also have the following professional and 
personal skills, competencies, and characteristics: 

A TEAM BUILDER AND 
STRONG COMMUNICATOR 

• An expert in communications and marketing, the
VP is an experienced leader with a measurable 
track record of successful, progressive, and 
applicable experience in the leadership and 
management of communications, public relations, 
media, digital strategy and thought leadership, 
ideally in a mission-driven setting.  

• The VP has demonstrable experience in setting
and implementing innovative marketing and 
communications strategies, serving as a catalyst 
and leader within organizations. This data-driven 
individual will be able to conceptualize and 
analyze both problems and solutions and identify 
key metrics that will help EGPAF reach its goals. 

• An innovative thought leader, the VP is a strategic
executive who can translate programmatic and 
technical strategies into meaningful 
communications for both consumer and technical 
audiences. 

ABILITY TO EXECUTE FOR RESULTS 

• An expert in 
communications and 
marketing, the VP is
an experienced leader
with a measurable
track record of
successful,
progressive, and 
applicable experience
in the leadership and 
management of
communications,
public relations,
media, digital strategy
and thought
leadership, ideally in a
mission-driven 
setting.

• The VP has
demonstrable
experience in setting
and implementing
innovative marketing
and communications
strategies, serving as
a catalyst and leader
within organizations.
This data-driven
individual will be able
to conceptualize and
analyze both 
problems and
solutions and identify
key metrics that will
help EGPAF reach its
goals.

• A creative thinker, the VP will effectively
and constructively lead EGPAF to
consider new and innovative approaches
to targeting and engaging new
constituents, as well as elevate brand
recognition and partnerships and drive
donor support.

• The VP will recognize and validate the
varying experiences, backgrounds, and
philosophies in both the organization and
the communities it serves. The VP will
possess strong global health and policy
skills and experience working for an
organization with a global focus.

• The VP will have a proactive vision for
identifying and implementing solutions
around all matters relating to marketing
and communications. This leader is a
highly collaborative colleague; someone
who can enlist the support of the entire
organization behind a communications
strategy.

• The VP will have experience in planning,
budgeting, evaluating, and managing
projects and staff.

.
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A RELATIONSHIP-BASED APPROACH 

• Skilled at setting priorities and executing against them,
while also seeing to immediate organizational needs. This
role also requires a seasoned strategist that will mentor
and inspire their team.

• Demonstrated experience in communicating with a variety 
of audiences (i.e., clients, researchers, board, global
teams, advocates) with a national, regional and global
focus.

• Strong proficiency in devising and implementing effective
strategies across communications channels, including
digital and social media, organizational websites,
newsletters, etc.

• Success leading an active media relations program that
cultivates relationships with traditional and nontraditional
media, pitching stories proactively, and responding to
media requests.

• Excitement for identifying new and creative ways to raise
the profile of EGPAF while enhancing the messaging and
brand across a wide variety of platforms and staying
rooted in the values of the organization.

• Experience building relationships within a diverse group of
people in a variety of disciplines to weave a strong
narrative and consistent brand across the organization.

• Demonstrated success managing a team of creative
individuals and content producers, developing and
communicating a structure and workflow for the team and 
how it relates to the larger organization, building a
positive, highly engaged team and culture, and
understanding the importance of leading teams towards
ambitious results.

• Experience speechwriting and messaging for the CEO and
other senior leaders.

• Experience developing an internal communications
program that builds trust and confidence in organizational
decision-making.

PERSONAL QUALITIES AND PASSION 
FOR THE MISSION 

• The VP will have a high energy and passion
for the mission of EGPAF, as well an
appreciation for international and/or public
health causes.

• Knowledge of the international public
health program, donor and advocacy
landscape is helpful.

• Personal and professional commitment to
diversity, equity, inclusion, and belonging.

• Calmness under pressure, clear thinking,
and measured decision-making in moments
of urgency.

• Empathy and the ability to tell stories with
respect and dignity.

• Exceptional judgment and demonstrated
interpersonal, listening, facilitating,
organizing, verbal and writing skills.

• At least 15 years of progressively
responsible experience in public relations
and marketing, preferably in global health.

• A bachelor’s degree from an accredited
institution or have an equivalent
combination of education/experience is
required; a master’s degree is preferred.
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LOCATION 

It is preferred, though not required, that the VP 
work out of the Washington, DC office. Given 
COVID-19, the VP will be working remotely until 
EGPAF’s domestic offices reopen. EGPAF, along 
with many other organizations, are experiencing 
a period of adaptation and uncertainty. The VP 
must reflect this resilience and flexibility, while 
leading and inspiring the team virtually. Once it 
is safe to do so, the role will require 30% travel, 
both domestic and international.  



E X P R E S S I N G  I N T E R E S T

Koya Partners, the executive search firm that specializes in mission-driven search, has been exclusively  
retained for this engagement. Molly Brennan and Sarah Avendaño of Koya Partners have been exclusively 
retained for this search. To express interest in this role please submit your materials here. All inquiries  
and discussions will be considered strictly confidential. 

Koya Partners is committed to providing reasonable accommodation to individuals living with disabilities. 
If you are a qualified individual living with a disability and need assistance expressing interest online,  
please email NonprofitSearchOps@divsearch.com. If you are selected for an interview, you will receive  
additional information regarding how to request an accommodation for the interview process. 

We are committed to providing an environment of mutual respect where equal employment opportunities 
are available to all applicants and staff. In recruiting for our team, we welcome the unique contributions  
that you can bring in terms of education, culture, ethnicity, race, sex, gender identity and expression,  
nation of origin, age, languages spoken, veteran status, color, class, religion, disability, pregnancy, sexual  
orientation, marital status, and any other characteristics protected by law. We strongly encourage  
applications from people with diverse identities or who are members of marginalized communities. 

EGPAF is an equal opportunity employer and strongly encourages applications from people of color, persons with 
disabilities, women, and LGBTQ+ applicants. 
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About Koya Leadership Partners 

Koya Partners, a part of the Diversified Search Group, is a leading executive search and strategic 
advising firm dedicated to connecting exceptionally talented people with mission-driven clients. Our 
founding philosophy—The Right Person in the Right Place Can Change the World—guides our work as 
we partner with nonprofits & NGOs, institutions of higher education, responsible businesses, and social 
enterprises in local communities and around the world. 

For more information about Koya Partners, visit www.koyapartners.com. 

Vice President, External Affairs, Elizabeth Glaser Pediatric AIDS Foundation   11

http://www.koyapartners.com/



